	[image: image2.png]Leading learning and skills



Stakeholder briefing
	
	

	
	
	[image: image2.png]



	National Apprenticeships Campaign – February 2009

London Region Employer Campaign – March 2009


National: ‘Apprenticeships make things happen’ – fronted by Sir Alan Sugar

Sir Alan Sugar is the face of the new national Apprenticeship campaign, launching with TV and radio advertising on Monday 2 February and running through until the end of March.

Objectives

· Highlight the Government’s support and investment in Apprenticeships as part of investing in England’s future economic prosperity
· Improve public, employer, workforce and influencers’ attitudes towards Apprenticeships
· Motivate and galvanise more employers to take on or offer more Apprenticeships.
Messages

· Central message is that ‘Apprentices make things happen’
· Emphasise the quality of apprentices - motivated, hard-working and committed ‘doers' who make a tangible contribution to business success. 
Activity

· TV and radio ads with Sir Alan Sugar, from 2 February until end March 
· National, regional and sector press activity

· Online and search-engine activity, alongside ongoing reputation building PR
· Four employer seminars – see below

Employer seminars

· London event is on 26 February at Excel

· Target audience - high level decision makers from SMEs

· Plan to attract approximately 500 employers per seminar

· Delegates will hear from Ed Balls and John Denham as well as Sir Alan Sugar
Enquiry Process

· All employer leads will be passed onto the National Apprenticeship Service Team for follow up, except companies with over 5,000 employees, who will be sent to the National Employer Service prior to referring to an appropriate training provider
· All learner/parent enquirers will be sent a DVD and then directed to the Vacancy Matching Service on www.apprenticeships.org.uk
How you can help:
· Please send the Sir Alan Sugar seminar invitation out to as many employers as you can and encourage them to register: http://www.delegate.com/dcsf/apprenticeships/invite.html (click: ‘File’ followed by ‘Send’ then ‘Page by email’ or click the envelope icon on the top toolbar to open the invitation in email format).
· Details for the referring process are available from https://www.lsc.gov.uk/NR/exeres/D73F79CB-A130-4CC1-8621-DA45234D7909,frameless.htm?NRMODE=Published
· A variety of campaign materials, including employer and learner brochures, posters and a campaign pack are available on the campaign resources website at www.lsc.gov.uk/campaignresources
Regional: ‘Pocket Guide to Beating the Squeeze’ 
In conjunction with the national Apprenticeship campaign, the LSC’s London Region will be running a campaign aimed at employers, encompassing Train to Gain and Skills Pledge, as well as Apprenticeships, from mid February until end March.

Objectives

· Communicate the importance of skills in current economic downturn

· Reach businesses not already engaged in LSC products and services
· Target London based companies with less than 5,000 employees

Messages

· Core message of the campaign is (in line with LSEB and JAP): Skills are essential to surviving in the economic downturn. 

· Apprenticeships are embedded within services available to businesses through
JCP/LSC/LDA and outlined in the Joint Action Plan

Activity

· Campaign materials are being developed in the form of a ‘Pocket Guide to Beating the Squeeze’, which will be sent to over 100,000 London companies in early March.

· Incorporates PR, events and sponsorship alongside sophisticated direct marketing
· Direct marketing activity includes mail drop and telemarketing
· Use endorsement from reputable business leaders in the form of Skills for London Ambassadors network to complement the existing Apprenticeship Ambassadors Network
· Establish an online “Linked-In” network (www.linkedin.com). Linked-In is a professional online community principally for industry networking, a bit like a business Facebook. Our network will facilitate people engaging with others seeking support and exploring skills

· A programme of events aimed at employers, including some business open-house events where ambassadors will open up their premises to other businesses and talk positively about how developing the skills of their staff has helped their business.
· We will be redesigning our existing website - www.skillsforlondon.org – for the campaign to include information on Apprenticeships, Train to Gain and the Skills Pledge.

Enquiry process

· All employer leads will be passed onto either the National Apprenticeship Service Team (where it is an apprenticeship specific enquiry) or the brokers depending on their area of interest 

· All learner/parent enquirers will be sent a DVD and then directed to the Vacancy Matching Service on www.apprenticeships.org.uk
How you can help  

· We would like stakeholders to provide relevant insights to assist in the development of campaign materials, which will have sector specific targets. 
· If you would like supplies of campaign collateral to support your own activities, please let us know as soon as possible. We will accommodate your requests as far as possible.
· If you know of any employers already engaged in LSC products or services who would make good case studies or be willing ambassadors, please let us know.
· Apprenticeship leads will be handled via the detail set out on page above
Contact

Please contact londoninfo@lsc.gov.uk with insight information, collateral requests or case/study ambassador ideas. This is also the address if you require further information on either of the national or regional campaigns.
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