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	National Apprenticeships Campaign – February 2009

London Region Employer Campaign – March 2009


National: ‘Apprenticeships make things happen’ – fronted by Sir Alan Sugar

Sir Alan Sugar is the face of the new national Apprenticeship campaign, launching with TV and radio advertising on Monday 2 February and running through until the end of March.

Messages

· Emphasise the quality of apprentices - motivated, hard-working and committed ‘doers' who make a tangible contribution to business success. 
Activity

· TV and radio ads with Sir Alan Sugar, from 2 February until end March - to view the advert visit www.apprenticeships.org.uk 
· National, regional and sector press activity

· Online and search-engine activity, alongside ongoing reputation building PR
· Employer seminars.
Enquiry Process

· All employer leads will be passed onto the regional Apprenticeship team for follow up, except companies with over 5,000 employees, who will be sent to the National Employer Service
· All learner/parent enquirers will be sent a DVD and then directed to the Vacancy Matching Service on www.apprenticeships.org.uk.
PROVIDERS - What you need to do
The NAS team will be sending out a letter to all providers detailing info on Provider Matching Process.  Only providers who agree to operate within the process and are registered on the Vacancy Matching System will be eligible to receive leads through the campaign. 
Timings

· Campaign launches Monday 2 Feb 09.

· Providers need to ensure that provision details are uploaded to the VMS system allowing the NAS team to search.
· NAS Team expects expect to commence contact with Training Providers w/c: 16th Feb.

Materials
A variety of updated materials including employer & learner brochures, posters, presentations, pop up banner designs are available to order from the campaign resources website at www.lsc.gov.uk/campaignresources.

Regional: ‘Pocket Guide to Beating the Squeeze’ 
The LSC’s London Region will be running a campaign aimed at employers, encompassing Train to Gain and Skills Pledge, as well as Apprenticeships, from mid February until end March.

Objectives

· Communicate the importance of skills in current economic downturn

· Reach businesses not already engaged in LSC products and services
· Target London based companies with less than 5,000 employees

Messages

· Core message of the campaign is (in line with LSEB and JAP): Skills are essential to surviving in the economic downturn. 

Activity

· A ‘Pocket Guide to Beating the Squeeze’ direct mail pack, will be sent to c.100,000 London companies in early March
· E- Marketing and telemarketing will begin early March following up direct mail activity
· The existing website - www.skillsforlondon.org will be redesigned for the campaign and include information on Apprenticeships (including a link to www.apprenticeships.org.uk)Train to Gain and the Skills Pledge.

PROVIDERS - What you need to do
· Ensure all provision details are uploaded onto the campaign website www.skillsforlondon.org/providers enabling brokers to make referrals and employers to search
· Apprenticeship providers need to ensure that provision details are uploaded to the VMS system allowing the NAS team to search

· The NAS team will be sending out a letter to all Apprenticeship providers detailing info on Provider Matching Process.  Only providers who agree to operate within the process and are registered on the Vacancy Matching System will be eligible to receive leads through the campaign
· Be ready to deal with leads generated by the campaign.

Leads

· All employer leads will be passed onto either the brokers or regional Apprenticeship team depending on their area of interest.
· Telemarketing calls will take place to follow-up on the lead appointments with employers.

· Campaign response levels will be monitored using the EDS number and various data sources available to the LSC. 

Materials
· Certain quantities of folders and ‘pocket guide’ style literature will be available to providers & brokers to utilise when visiting employers
· Pop up banner designs and other merchandise items will be produced for event use.
Contact

Please contact londoninfo@lsc.gov.uk with insight information, collateral requests or case/study ambassador ideas. This is also the address if you require further information on either of the national or regional campaigns.
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